Content Amplification through Earned Media

pop culture

Mass Awareness
Traditional ads network deals (mass distribution
talk shows( In-game mentions | parody( partner deals

mainstream press

Some programs
will reach the
mainstream
and, eventually,
pop culture.

Media Amplification

trades (ent press( specialty press news blogs
digg stumble [ search ( celeb blogs

Once a program catches on
in social media, it will get
noticed and amplified by the
digital and traditional press

User Amplification

facebook ( twitter | user blogs UCG

The tipping point will come at the user-
myspace ( youtube WOM ( Participation

layer. If ideas don’t strike a chord here,

. . . they won'’t penetrate this layer.
flickr ( cr-sourcing | Email/AIM Y P Y

Seeding & Promotion

Social Vid distr. blogs
Program seeding will focus on getting tools and
content into the hands of the passionate core.

We will inspire the 1000 people to reach 1MM.

email pr apps
viral promos

mobile

The launch point should be a springboard for a

campaign. Think carefully about the right way to
introduce an idea. Find and ignite the

IDEA passionate and vocal.

Insights + Creative

Focus on ideas will be engaging enough to strike a chord
with consumers quickly and portable enough that they can
be easily distributed through any media or platform.

Site traffic from conversation and activity Organic, paid and other traffic



