
Insights + Creative

 The launch point should be a springboard for a 
campaign.  Think carefully about the right way to 
introduce an idea.  Find and ignite the 
passionate and vocal.

Focus on ideas will be engaging enough to strike a chord 
with consumers quickly and portable enough that they can 
be easily distributed through any media or platform.
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Program seeding will focus on getting tools and 
content into the hands of the passionate core.  
We will inspire the 1000 people to reach 1MM.

The tipping point will come at the user-
layer. If ideas don’t strike a chord here, 
they won’t penetrate this layer.

Once a program catches on 
in social media, it will get 
noticed and amplified by the 
digital and traditional press

Some programs 
will reach the 
mainstream 
and, eventually, 
pop culture.

Content Amplification through Earned Media
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